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C41 PATRAS CAMPAIGN
1. Objectives

Target Group:

The final target group of the project is people who are critical with cultural diversity
and immigration issues and that, conscious or unconsciously, disperse unreflective
statements, false claims and prejudices in relation to immigrants and cultural diversity.

Definition of the target group in relation to the networks and trainings:

2. Activities
A) Citywide activities.

1) Creation of a Network:
A network of key players within the city administration will be put together to
oversight the implementation of the project acting as a coordination group.

2) Awareness raising workshops:
The project activities will start in April 2014 with a launching event / workshop for
experts from associations, schools and universities and for public servants where they
will be informed by researchers on the field on the state of the art regarding the study
of prejudices and rumours. An awareness raising workshop to present the project and
identify rumours with key actors belonging to the municipality and associations dealing
with migration and integrations issues will follow. In October 2014 an “Integration
Conference” (Diversity Day) dealing with the issues of the project will take place.
Finally a workshop for members of the media will be also organised.

3) Trainings for anti-rumour agents
Training for the members of the coordination group and other interested organisations
such as the local network of mediators will be offered.

1) Cultural activities
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On-line tool

The campaign activities will be linked together by an online tool that will provide an
overview of the project and of the organisations already working on the field of
diversity in Nuremberg and include an “awareness raising toolkit” with examples of
projects and activities that could be directly implemented by independent
organisations and anti rumour agents. These activities will be offered to different
associations and schools during the project to be implemented as part of the anti-
rumour campaign. The online tool will also offer an overview of the real facts related
to migration and diversity in the city and a database of diversity advantage/success
stories.

3. Calendar
See working plan attached

4. Indicators
The final impact indicators and methodology will be developed together with the
Council of Europe consultant on the 10" of June 2014

Expected outputs:

- Network of at least 5 key people directly involved with the city policies on
immigration to oversee the project established

- Network of at least 5 key people on each of the two city districts where the
campaign will be implemented established

- Local research including at least 20 interviews with key actors in the districts
and the identification of at least 10 wide spreads prejudices/rumours

- At least 3 awareness raising workshops

- At least 3 cultural activities

- Training concept and training materials produced

- Training of at least 50 multipliers as antirumour agents
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