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Marshall McLuhan
(1911-1980)

“Global village: it is a world in which there is not necessarily harmony, 

but there is an intense interest in the affairs around the world

and greater participation in the life of others "



The rise of communication on-line



The number of Internet users in the world
exceeds 4 billion

Source: Hootsuite / We social are 
https://wearesocial.com/es/digital-2019-espana

https://wearesocial.com/es/digital-2019-espana


3.48 billion social media users in 2019, 

with the worldwide total growing by 288 

million (9%) since this time last year



Elements of a 
social media strategy



Website
Blog 

Social 

networks
Newsletter

Virtual 

communities



Social networks



Fuente: agencewebcasablanca.com



Social media and audience



Source: IAB Spain

The youngest (16 to 30 years

old) are the public that

mostly uses social 

networks, up to 5 profiles

every day



77% of Twitter users between 16 and 34 years 
old say that this social network is a great platform 

to be aware of what is "happening"

Twitter increases in people 
between 16 and 34 years



Social network preferred by the 
younger audiencie

(the rank aged between 14 and 24 
is very important)

More than 500 million
people use Instagram 

Stories every day



Empowering young people with
social media



Benefits and opportunities for young people:

• Accessible and powerful tools for
highlighting

• Organizing activities, events, or groups
for political and social participation and
awarness campaigns

• Create debates and learn discussion
skills in a local, national or international
context

• Learn how to function successfully in
virtual enviornments

ReachOut Australia 2019



• Encourage discovery, creativity and learn 
about ownership of content and data 
management

• Ask others for help and advice in using 
services

• Understand how platforms work by 
observing others

• Meet new or old friends and explore 
yourself, building independence and 
developing social skills 



Social networks as a source

of information



Social networks grow as a source of information

among young people 

• Facebook and Twitter (18 to 29)

Source: Pew 

Research Center 

http://www.journalism.org/2018/10/30/western-europeans-under-30-view-news-media-less-positively-rely-more-on-digital-platforms-than-older-adults/
http://www.journalism.org/2018/10/30/western-europeans-under-30-view-news-media-less-positively-rely-more-on-digital-platforms-than-older-adults/


How to communicate effectively in 

social networks?



6 keys for a good social media strategy

1. Plan and know all about your audience

2. Have an objective

• Divulge you institution / center / service

• Interact, inform and communicate with your audience

• Educate your audience with content quality

• Create a community of fans (Followers) that will be 

disseminators of your brand

3. Elaborates relevant content

4. Post with regularity

5. Schedule your publications

6. Measure the results

(Management tools social networks)



Should we be at all social networks? 

What are my interests? 

What am I going to do in each?

Ask yourself questions - schedule 



Quality and effective content



3 keys for a good content

• Short, simple and direct posts

• Take care with your spelling

• Generate interaction



Google Trends: Trends known online

Advantage:

• Knowing the searches performed by users (more search terms)

• Deepening search patterns

• Discover the tastes and conversation

• Identify words associated with our information / content

• Update our content based on trends

https://trends.google.es/trends/


Image banks and creativity tools

1. Free Images

2. Pixabay

¡Give value to your

publications - storytelling! Tips for using and 

publishing pictures

• If you use the graphic resources for your web or blog

reminds re-name each file with keywords to boost

your search engine rankings.

• Same graph and visual line in all social media profiles



Schedule content and measure results



Tools for monitor content and social 
networking program



Tools to evaluate and analyze 
social networks

https://analytics.twitter.com/user/InjuveSpain/home

https://analytics.twitter.com/user/InjuveSpain/home


• Very interesting free tool with paid

version



The most important is….



Interaction and active listening

Remember: answer, be kind and grateful;)

Search complicity with

our team, our fans 

and our potential
audience



Synergy between

Social Networks

Take advantage and promote your

profiles from all your SSNN!



¡We detect that young people

use social media!

…. and it is a way to reach them



Case of succes: social media campaign for

Youth Information Day #redsijODS



Social media and youth participation campaign

for the European Youth Information Day



Involvement in institutional politics 
according to a new era

Political participation projects to make a difference in the civic life 
of our communities and developing the combination of:

❑ Knowledge
❑ Skills
❑ Values 

❑ Motivation to make that difference



APRIL 17, EUROPEAN YOUTH INFORMATION DAY  2019

• Main message: Youth Information with Sustainable Development Goals.

• On 25 September 2015, world leaders adopted a set of global targets to eradicate
poverty, protect the planet and ensure prosperity for all as part of a new agenda
for sustainable development. Each objective has specific goals to be achieved until
2030.



• Target audience / audience: To achieve 
these goals, everyone has to do their part:

❑Youth Information Centers (REDSIJ) 

❑National and regional governments

❑SDG High Commissioner

❑Civil society

• Redsij: the network of Youth information
centers in Spain, coordinated by INJUVE 

(Youth institute of Spain) 

A network of more than 335 youth information centers 
and services that reach more than 145,000 young 

people



• Broadcast channels: Website and social networks

(Twitter, Facebook and Instagram) 

http://www.injuve.es/conocenos/noticia/17-de-abril-dia-europeo-de-la-informacion-
juvenil-2019

• Hashtag: #RedsijODS

http://www.injuve.es/conocenos/noticia/17-de-abril-dia-europeo-de-la-informacion-juvenil-2019


Initiative’s CALENDAR:

❑ Two different initiatives

• 12-13 MARCH: Publish the information of the campaign at the website
and sending e-mail explaining the message of this day

• MARCH 18th TO APRIL 17th : First initiative“Youth information centers 
with the Sustainable Development Goals” (publishing the hole

information, the poster of Youth Information Day 2019, making the 
SDGs known and collecting images)

• 1 TO APRIL 17: Second initiative "17 days, 17 goals“ (telling young 
people how they can incorporate these objectives into their daily lives)



INITIATIVE 1. "SIJ (Information centers) WITH ODS (United
Nation’s 17 Sustainable Development Goals)”

Action in Madrid

• We made a photocall (The circle of ODS) that leave in the hall of
Injuve building from mid-March until 17 of April.

• Then, we made 17 paper color cards and put them on a table next
to the photocall.

• We invited young people and Injuve workers to take an individual
or group selfie holding the color card that most identified them.
Then, they need to share it on social networks.



Action in Information centers

• We suggested information centers to do their own photocall

• Published the whole information and an instruction kit on our
website with a manual of instructions, and sent the 18 files by email
(the circle and the color cards).

http://cort.as/-O31j

• Encouraged them to share photos on social networks with the
hashtag #redsijODS and qouting us.

http://cort.as/-O31j


• Interaction every day:

❑Twitter: Retweet SIJ images with the hashtag #redsijODS and include
all in Twitter Moments

❑Instagram: Repost SIJ images with hashtag #redsijODS

❑Facebook: Weekly collection of the best photos #redsijODS

The most important: personal thanks to all publications

Create community 
Every day, we thank and gather the publications through retuits and reposts



https://twitter.com/i/moments/1109088520113664000

https://twitter.com/i/moments/1109088520113664000






INITIATIVE 2. "17 DAYS, 17 GOALS"

• We followed United Nation’s 170 Manual to publish daily 3 actions
per goal: https://www.un.org/sustainabledevelopment/es/wp-
content/uploads/sites/3/2018/08/170Actions-web_Sp.pdf

https://www.un.org/sustainabledevelopment/es/wp-content/uploads/sites/3/2018/08/170Actions-web_Sp.pdf


EXAMPLE: 
DAY April 1st. OBJECTIVE 1: END OF POVERTY.

*** On birthdays, it offers the possibility of replacing gifts by
donations to an organization

*** Buy fair trade products to support sustainable trade system, 
which provides workers a fair return.

*** Promotes debate on poverty. Create a blog or write an article
in a local newspaper.



https://cutt.ly/xwGhIsB https://cutt.ly/jwGhYNN

https://cutt.ly/xwGhIsB
https://cutt.ly/jwGhYNN


Daily activities on Social Networks:

•Diffusion of the campaign:
❑Twitter: Gif and tweet message with actions of each goal

❑Instagram: More dynamic message with text and picture

❑Instagram Stories: Publication with each goal’s vertical recortable

❑Instagram TV: Full video with suggestions and call to tour website

❑Facebook: Encouraged participation and video of each goal



After finishing the campaign #redsijODS....

❑Thanks to all participants

❑Analysis results and statistics
of each social media



Do we achieve our own goal?

We promote youth

participation, 

solidarity and social 

awarness in our

communities, fullfilling

the commitment with

the SDG



Citizen participation continues….
…..with #redsijODS as a reference

• The SDG High 
Commissioner in 
Spain launched 
this week the 

#ODSéate
campaign on social 
networks, with the 

support of the 
Spanish youth 

institute

http://cort.as/-R3v6

http://cort.as/-R3vO

http://cort.as/-R3v6
http://cort.as/-R3vO

