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Marshall McLuhan

(1911-1980)

“‘Global village: it is a world in which there is not necessarily harmony,
but there Is an intense interest in the affairs around the world
and greater participation in the life of others "



The rise of communication on-line



The number of Internet users in the world
exceeds 4 billion

THE ESSENTIAL HEADLUME DATA YOU MEED TO UNDERSTAMD GLOBAL MOBILE, IMTERMET, AMD SOCIAL MEDLA LISE
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https://wearesocial.com/es/digital-2019-espana

3.48 billion social media users in 2019,
with the worldwide total growing by 288
million (9%) since this time last year

THE YEAR-ON-YEAR CHAMGE IN KEY STATISTICAL IMDICATORS

TOTAL UMIQUE IMTERMET ACTIVE SOCIAL MOBILE SOCIAL
POPULATION MOBILE USERS USERS MEDIA USERS MEDIA USERS

”

+1.1% +2.0% +9.1% +9.0% +10%

JAM 2018 - JAMN 2017 JAM 2018 - 1AM 2019 JAN 2018 - JAN 2019 JAM 2018 - JAN 201% 1AM 2018 - JAMN 2009

+84 MILLION +100 MILLION +367 MILLION +288 MILLION +297 MILLION
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Elements of a
soclal media strategy



Social

Website Virtual networks
Blog communities




Soclal networks



Fuente: agencewebcasablanca.com



Soclal media and audience



Uso de Redes Sociales | Por edad

Los mas jovenes (16 a 30 afios) son los usuarios que mayor nimero de Redes Sociales utilizan, seguido

de los de 31 a 45 anos.

WhatsApp es la Red mas transversal entre generaciones de edad
Facebook tiene mayor presencia entre un target +30 afiog
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The youngest (16 to 30 years
old) are the public that
mostly uses social
networks, up to 5 profiles
every day



Twitter increases in people
between 16 and 34 years

#TwitterXContent

Aumenta entre la audiencia mas joven

1%

de los usuarios de Twitter entre 16-34 anos dicen que Twitter es
una gran plataforma para estar al dia de “lo que esta pasando”

77% of Twitter users between 16 and 34 years
old say that this social network is a great platform
to be aware of what is "happening"



Instagram Stories Daily Active Users

500M users |
January 2018

400M users
June 2018

| 300M users |

November 2017
‘ 250M users ‘
. : 1 June 2017
Social network preferred by the (200M users |——
. . o oo LU ADINZ017 ’1
younger audiencie (1soMusers |.

| January 2017 | = Instagram Stories surpasses

(the rank aged between 14 and 24 ﬁoouﬂi Snapchat's user count

October 2016 e

is very important) “Launch

August 2016
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2018 2019

More than 500 million
people use Instagram
Stories every day



Empowering young people with
social media



Benefits and opportunities for young people:

ReachOut Australia 2019

Accessible and powerful tools for
highlighting

Organizing activities, events, or groups
for political and social participation and
awarness campaigns

Create debates and learn discussion
skills in a local, national or international
context

Learn how to function successfully in
virtual enviornments



Encourage discovery, creativity and learn
about ownership of content and data
management

Ask others for help and advice in using
services

Understand how platforms work by
observing others

Meet new or old friends and explore
yourself, building independence and
developing social skills




Soclal networks as a source
of Information



Younger Europeans are less likely than older adults to name public news media as

top news source

98 of adults in each country who name each outlet as their main news source

Ages 18-29 30-45
Spain El Pais [ o RTVE [l 10
Facebook antena 3 [JE] laSexta EJ
Antena 3 laSexta il Artena 3
Google | Facebook [Ji Telecingo
Twitter g El Pais Cadena SER [
El Mundo Telecinco
Telecinco [ Google B
Italy Mediaset News Mediaset News Ral News
Goodle Google Mediaset News
Facebook Ral News La7 i
La Repubblica ansa H Sky
ansa B Faceboaok Google
Ral News Shy
La Repubblica
France Le Monde EFM Franee TV
Facebook TF1 TF1
BFM France TV BFM
TF1 Le Monde [ Radio France ||
Radio France
ME
Google

Social networks grow as a source of information

among young people

Facebook and Twitter (18 to 29)

Source: Pew
Research Center



http://www.journalism.org/2018/10/30/western-europeans-under-30-view-news-media-less-positively-rely-more-on-digital-platforms-than-older-adults/
http://www.journalism.org/2018/10/30/western-europeans-under-30-view-news-media-less-positively-rely-more-on-digital-platforms-than-older-adults/

How to communicate effectively In
soclal networks?



6 keys for a good social media strateqy

1. Plan and know all about your audience
2. Have an objective
« Divulge you institution / center / service
* Interact, inform and communicate with your audience
« Educate your audience with content quality
« Create a community of fans (Followers) that will be
disseminators of your brand
3. Elaborates relevant content
4. Post with regularity
5. Schedule your publications
6. Measure the results
(Management tools social networks)



Ask yourself questions - schedule

Should we be at all social networks? Xy . g
"SOCTAL
What are my interests? =2 B MED]

What am | going to do in each? 5

"4 N



Quality and effective content



3 keys for a good content

« Short, simple and direct posts @8 #SchittsCreck

« Take care with your spelling

 Generate interaction




Google Trends: Trends known online

Google Trends

Advantage:

« Knowing the searches performed by users (more search terms)
» Deepening search patterns

» Discover the tastes and conversation

 ldentify words associated with our information / content

« Update our content based on trends


https://trends.google.es/trends/

Image banks and creativity tools

1. Free Images
2. Pixabay

iGive value to your _ _
publications - storytelling! Tips for using and

publishing pictures

« Same graph and visual line in all social media profiles

» If you use the graphic resources for your web or blog
reminds re-name each file with keywords to boost
your search engine rankings.




Schedule content and measure results



Tools for monitor content and social
networking program

* TweetDeck @ HOOtSUite

Google

8 % bUﬁer Keyword Planner

Postcron




Tools to evaluate and analyze
social networks

TWITTER ANALYTICS

ity

Google Analytics

Actividad del Tweet EMay 2018 v | | & Exportardatos

Sus Tweets consiguieron 483.2K impresiones en este periodo de 31 dias
- R—

Durante este periodo de 31, consiguio
15.6K impresiones por dia

socialmention”

Promocionado

os  Tweets y respuestas

_ injuve @inuvespain - 31 m 4782 207 43%
injuve En algunas terrazas se permite fumar de manera contraria
alanorma, y peniendo en peligro la salud de clientes y
j Esta infografia de clarifica los
requisitos que establece 12 ley g
msebs gob.esiciudadanos/pro

\\ {Es tu derechol #DiaMundialSinTabaco &
uzzsume

Injuve eSpa v

Injuve i 1g twyo es contar historias @ o esciibifas gy, la @UNED
y el Ayuntamiento de @Alcala_la_Real te invitan a
participar en el VI Cerlamen de #RelatosCortos T
‘Cursos de Verano'. Inférmate de cdmo en nuestro enlace En promedio, consigud 54 clics en el
@ ¢&r injuve es/convocatorias/... #redsi] #Jaén enlace por dia
@IAJuventud pic.twitter. com/KZxDSFCIK0

1730 24 14 %

https://analytics.twitter.com/user/InjuveSpain/home



https://analytics.twitter.com/user/InjuveSpain/home

@uvespain

Analiza, gestiona y mide tus redes sociales.
° ' 2.629 091
Seguidores Me gusta

metricool

L ]
Informe mensual

Felicidades, has conseguido 164 (6,653%) seguidores de Instagram este mes.

® by

Tu blog o vieb no esta conectado con Metricool. Conéctate, es muy facil, pasate por tu configuracion y elige la opcion que mas te conviene. * * *
* *
- .
* INjuVe *
gn]uves pain * *

* 4 X

v 72
» 2

Seguidores Me gusta Retweets Tweels

Felicidades, has conseguido 163 (0,598%) seguidores en Twitter este mes.

TOPWN

by metricool

En el mes de mayo obiuve 163 seguidores nuevos. Gracias! . s "
‘ injuvespain

CLICK PARA TUITEAR

Pulsa en la imagen del #top3 para descargarla en tu teléfono y compartifa en #instagram ;D

* Very interesting free tool with paid
version



The most important is....



Interaction and active listening
Remember: answer, be kind and grateful;)

E':' EAPN Espafia iqui

p“ @EAPNes Y 7 Injuve & @InjuveSpain - 21 h v
o MMJUVE  #Becas en distintas reas de @UNICEFenEspanol

Gracias @InjuveSpain por acogernos. Juntas rpurtate. 5T

somos mas fuertes en la lucha

eurodesk.es/program/convoc...

#contralapobreza

#EurodeskEspafia #solidaridad #becas

Injuve & @InjuveSpain
Qué importante es la labor de @EAPNes en la lucha contra la

| pob a exclusién social que, en Espafia, también al 11 :
colectivo joven en situacién de vinerabiidad, Los esponsables de Search com P | ICIty with
este grupo independiente de ONG's nos han contado hoy...
our team, our fans
1 Retweet 3 Me gusta }E, eiqm and Our potentlal
o n. w: @ audience

15:12 - 4 jun. 2019 desde Madrid, Espafia

O 1 s QO s

injuve Twittea tu respuesta
@ UNICEF ComitéEspafiol & .
@unicef_es

o Injuve @ @InjuveSpain - ahora ~
Injuve respuesta 3 @EAPNes En respuesta a @InjuveSpain @UNICEFenEspanol
iGracias a vosotros por vuestra labor dia a dial .
iMuchas gracias por haceros eco de nuestras
Un abrazo de todo el equipo @InjuveSpain & Oportunidades pa ra jévenes!
O 1n v ih 7:19 - 4 jun. 2019

1Megusta  iniwe



¥ Tweet fijado

European Youth @Europea... - 5h
: Breaking news: We are on
¥ Instagram % add us and tag us!
We want to see your
#EUSolidarityCorps experience,
#DiscoverEU adventures,
#YouthExchanges, #YouthWork & Syn ergy b etween
your smiles =* @ Share with your .
friends! Post links to your SO Cl al N etWO I kS
Instagram accounts below
instagram.com/
european_youth...

- EUROPEAN &

Take advantage and promote your
profiles from all your SSNN!

AEGEE-Europe y 9 mas



iWe detect that young people
use social media!
.... and it is a way to reach them



Case of succes: social media campaign for
Youth Information Day #redsijODS

Descubre la iniciativa 17 dias / 17 #0DS
#InformaciénJuvenil

LI

Injuve &

17 Objetivos
de Desarrollo
Sostenible

@InjuveSpain

Aunque hoy acabe abril, el mes de la
#InformacionJuvenil, no olvidamos los
#ObjetivosdeDesarrolloSostenible, entre
todos conseguiremos que estas metas se
hagan realidad #redsijODS @, .,

.

u Ahww nhoven
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17 DE ABRIL
DIA EUROPEO

A DE LA
* INFORMACION
& ANy JUVENIL
QPN
e OBJETIVCS #redsijODS
\ =0 DE DESARROLLO

.

Social media and youth participation campaign
for the European Youth Information Day _5‘17'»‘
=

SOSTENIBLE ﬂim EfZiow  injuve



Involvement in institutional politics
according to a new era

Political participation projects to make a difference in the civic life
of our communities and developing the combination of:

a Knowledge
a Skills
o Values
o Motivation to make that difference



APRIL 17, EUROPEAN YOUTH INFORMATION DAY 2019

* Main message: Youth Information with Sustainable Development Goals.

)eveLopment GLIALS

* On 25 September 2015, world leaders adopted a set of global targets to eradicate
poverty, protect the planet and ensure prosperity for all as part of a new agenda

for sustainable development. Each objective has specific goals to be achieved until
2030.



* Target audience / audience: To achieve
these goals, everyone has to do their part:

 Youth Information Centers (REDSIJ)
. National and regional governments
dsbc High Commissioner

 civil society

* Redsij: the network of Youth information
centers in Spain, coordinated by INJUVE
(Youth institute of Spain)

A network of more than 335 youth information centers
and services that reach mc?re than 145,000 young
people




e Broadcast channels: Website and social networks
(Twitter, Facebook and Instagram)

http://www.injuve.es/conocenos/noticia/l7-de-abril-dia-europeo-de-la-informacion-
juvenil-2019

* Hashtag: #RedsijODS

17 de abril, Dia Europeo de la Informacion Juvenil 2019

Los Objetivos de Desarrollo Sostenible (ODS), en el foco de la celebracion de este

vy O & 9
;3“‘ El 17 de abril toda Europa celebra el Dia Europeo de la Informacion Juvenil, una jornada que reivindica la
enes en su camino hadia la emancipacion y su pleno desarrollo como

5““ ‘j':v:ﬁaf:ez-‘e acompaiar a los jove

= 17DEABRIL
"’ " DIA ;lé':gpfo Para el Injuve y Ia red espaiiola de Servidios de Informacion Juvenil esta es una fech.
Ba Nos ofrece la oportunidad de reforzar nuestros lazos, compartir informacion y dar a ¢

INFORMACION

JUVENIL

Ve T\ OBJETIVOS #redsijODS para animar a los jo a visitar los centros d
¥ SOSTENIBLE -
Accion "La Informacion Juvenil con los Objetivos de Desarrollo Sostenible®



http://www.injuve.es/conocenos/noticia/17-de-abril-dia-europeo-de-la-informacion-juvenil-2019

Initiative’s CALENDAR:

a Two different initiatives

e 12-13 MARCH: Publish the information of the campaign at the website
and sending e-mail explaining the message of this day

e MARCH 18th TO APRIL 17th : First initiative“Youth information centers
with the Sustainable Development Goals” (publishing the hole
information, the poster of Youth Information Day 2019, making the
SDGs known and collecting images)

* 1 TO APRIL 17: Second initiative "17 days, 17 goals” (telling young
people how they can incorporate these objectives into their daily lives)



INITIATIVE 1. "SUlJ (Information centers) WITH ODS (United
Nation’s 17 Sustainable Development Goals)”

Action in Madrid

 We made a photocall (The circle of ODS) that leave in the hall of
Injuve building from mid-March until 17 of April.

 Then, we made 17 paper color cards and put them on a table next
to the photocall.

* We invited Yqung eople and Injuve workers to take an individual
or group selfie holding the color card that most identified them.
Then, they need to share it on social networks.



Action in Information centers

 We suggested information centers to do their own photocall

* Published the whole information and an instruction kit on our
website with a manual of instructions, and sent the 18 files by email
(the circle and the color cards).

http://cort.as/-031]

 Encouraged them to share photos on social networks with the
hashtag #redsijODS and qouting us.


http://cort.as/-O31j

* Interaction every day:

JTwitter: Retweet SlJ images with the hashtag #redsijODS and include
all in Twitter Moments

JInstagram: Repost SlJ images with hashtag #redsijODS
JFacebook: Weekly collection of the best photos #redsijODS

The most important: personal thanks to all publications
Create community

Every day, we thank and gather the publications through retuits and reposts



Descubre la iniciativa 17 dias / 17 #0DS

#InformaciéonJuvenil

Madrid Juventud @MadridJuventud - 2 abr.

Injuve @ Durante el mes de abril se celebra el #17abril Dia europeo de la
ol @innveSnain - 4 de abi de 2019 #informacionjuvenil este afio las Oficinas de Informacién Juvenil con los
T #ObjetivosDesarrolloSostenible @InjuveSpain#Agenda2030 #oijmadrid
#madridesjuventud #redsijODS #redsij
De
'-’:

Injuve@ @InjuveSpain - 22 mar. v
En respuesta a @InjuveSpain

Ruth, nuestra directora general, Jesus, director de juventud de #Valencia,
Rubén y Adela, de #Navarra y Luis Caballero, de #Injuve, no han querido
desaprovechar la oportunidad de participar en la accion #redsijODS
#Agenda2030

injuve

iAnimate! &8

\\//

17 Objetivos
de Desarrollo
Sostenible

i

\ |
&‘ [ /

a
=

Ruth Carrasco y 4 mas

https://twitter.com/i/moments/1109088520113664000



https://twitter.com/i/moments/1109088520113664000

Ver estadisticas
®QYVY N

2 ) - Legusta aagenda2030espy 31
personas mas

injuvespain #Repost @ijextremadura

€ @ Seguro que poniendo un poco de

nuestra parte seremos capaces de mejorar el

mundo en el que vivira la juventud del futuro.

Nos unimos a la campana #redsijODS por el
#diaeuropeodelainformacionjuvenil

Los proximos dias compartiremos mas fotos.
#0DS #Agenda2030

8 de abril

#redsijods

519 publicaciones

Siguiendo



injuve

Injuve @ @InjuveSpain - 17 abr.
En respuestaa @_CJE_

Hacemos un gran equipo ;)
#0DS #redsijODS #Diadelalnfomacion)uvenil

Injuve®@ @InjuveSpain - 8 abr,

iBuenos dias y #FelizLunes!

Nuestra iniciativa para difundir la @Agenda2030Esp sigue adelante.
Envianos tus _3 con el hashtag #redsijODS y etiquétanos ;)

injuve

. Salamandra Siglienza @Salamandraloven - 6 abr.

¥ lixs jévnes son el presente, ;que planeta les vamos a dejar? 8 ©
Juventud de @SalamandraJoven por un mundo mejor con los
#objetivosdesarrollosostenibles #diadelainformacionjuvenil #redsijODS
#juventudSiglenza #juventudclm @InjuveSpain @AytoSiguenza




INITIATIVE 2. "17 DAYS, 17 GOALS"

* We followed United Nation’s 170 Manual to publish daily 3 actions
per goal: https://www.un.org/sustainabledevelopment/es/wp-
content/uploads/sites/3/2018/08/170Actions-web Sp.pdf

EDUCACION IGUALDAD AGUALIMPIA
DECALIDAD DEGENERO Y SANEAMIENTO

MEXICO

iSY M PRODUCCION ACCION VIDA PAZ JUSTICIA ALIANZAS PARA

EINSTITUCIONES
SOLIDAS

'COMUNIDADE: YGONSUMO LOGRAR
DESIGUALDADES ‘SOSTENIBLES RESPONSABLES PORELCLIMA SUBMARINA L0S OBJETIVS


https://www.un.org/sustainabledevelopment/es/wp-content/uploads/sites/3/2018/08/170Actions-web_Sp.pdf

EXAMPLE:
DAY April 1st. OBJECTIVE 1: END OF POVERTY.

*** On birthdays, it offers the possibility of replacing gifts by
donations to an organization

*** Buy fair trade products to support sustainable trade system, Mﬂ\@w
which provides workers a fair return.

*** Promotes debate on poverty. Create a blog or write an article

: FIN
in a local newspaper. DELA POBREZA




Injuve &

injuve @InjuveSpain
K PR, : 3 A .o
Tercer dia de la iniciativa #redsijODS. La #salud izt y el fiir) NUVE
L o Publicado por INJUVE (7] - 8 de abril - §
bienestar % son el #0DS 3. Aqui tienes algunas ' )
Anich tG b | Tener empleo para poder vivir y desarrollarse como persona 3 es un
recomen’ ac1/ones, PEro seguro que tu sabes alguna derecho que deberia ser una realidad. El 8° Objetivo de Desarrollo
mas o 2. Sostenible de la Naciones Unidas lucha para que nos acerquemos a ello. y
estas son algunas de sus propuestas ;Se te ocurre algunamas? € £ 8
#redsijODS

@Agenda2030Esp @sanidadgob #Agenda2030

#InformaciénJuvenil
injuvespain | editarperi | {3

in] UVG ?:::::Ii(a(iones 2,651 seguidores 98 seguidos TRABAJO DECENTE
Instituto de Ia Juventud de Espafia (& @ Y GREGIMIENTO
ECONOMICO

iSiguenos y entérate de empleo, ayudas, becas, actividades, ocio!

- SE MAS ACTIVO. ANDA MAS Y VE A LOS Conernat oo

#talento #futuro

SITIOS EN BICICLETA EEE

VoA |
’ DES_ [>]
Becas

Premios Estavezvoto Ballenaen... Actividades LaOlaHum... DiadeEuro...

#REDSIJODS

* EL VIH / SIDA NO HA DESAPARECIDO.

PUBLICACIONES 8 16TV H GUARDADO @ ETIQUETADAS

PROTEGETE. HAZTE ANALISIS A MENUDO —

#0bjetivol7: alianza #0bjetivol7: alianza

para. alcanzar los para alcanzar los #0bjetivo16: paz e #0bjetivo15: vida de 3173 72 = z S
objetivos objetivos instituciones sélidas ecosistemas terrestres Personas alcanzadas Interacciones Promocionar publicacion

05 21 veces compartida

https://cutt.ly/xwGhIsB https://cutt.ly/jiwGhYNN



https://cutt.ly/xwGhIsB
https://cutt.ly/jwGhYNN

Daily activities on Social Networks:

* Diffusion of the campaign:

JTwitter: Gif and tweet message with actions of each goal

JInstagram: More dynamic message with text and picture

JInstagram Stories: Publication with each goal’s vertical recortable
Jinstagram TV: Full video with suggestions and call to tour website

JFacebook: Encouraged participation and video of each goal



After finishing the campalgn #redsijoODS....

Injuve @ @InjuveSpain - 22 abr.
INjuve Dpesde Valencia, Santander, a Madrid, Malaga o Mérida... Tod@s habéis hecho que

el #DiaDelLalnformaciénJuvenil sea un éxito absoluto y que la gente conozca mas
la @Agenda2030Esp y los #ODS. Por ello, jimuchisimas gracias a tod@s!! P:.i:'.
' #RedsijODS

JThanks to all participants

JAnalysis results and statistics
of each social media

O 1 9 ) 26 il



Do we achieve our own goal?

\\\\\\\ N

//7/
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We promote youth
participation,
solidarity and social

awarness in our

NS\ /////
|J'l-"IJ
- &2 |
/////////M llm\\\\\\\

Z communities, fullfilling
~ : :
227727 IERNRNN (S COMMIEMENEWIN

the SDG




Citizen participation continues....
.....With #redsijODS as a reference

T Alto Comisionado Agenda 2030 retwitted

AW, Injuve@ @injuveSpain - 16 sept. v
- The SDG High -
Commissioner in et
Spain launched "
this week the
#ODSéate
campaign on social
networks, with the
support of the
Spanish youth
institute

bit.ly/ODSeate @Agenda2030Esp

http://cort.as/-R3v6

Alto o Agenda 2030 y ANUE Naciones Unid
Q T 15 Q 25 Y

http://cort.as/-R3vO



http://cort.as/-R3v6
http://cort.as/-R3vO

