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1.BARCELONA’S REFERENCE

Some inspiring tips from the city where the antirumours
rumours spread all around...

PLA BARCELONA
INTERCULTURALI

XARXA BCN
antiRUMORS

WWW.bchantirumours.cat



http://www.bcnantirumours.cat

BUILDING a large and diverse antirumours local network
with over 220 local associations, institutions from different
fields (NGOs, schools, cultural organizations, health centres,
commerce, neighbours associations etc.)

Organised though different working
groups, plenary sessions, defining and
approving the action plans.. XAaRr)\('é\igCl;\lMORs




DISSEMINATING antirumours arguments through very C4'
different tools adapted to different targets...

COMICS by local artist
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Els principals rumors i estereotips sobre diversitat cultural es poden desmuntar amb dades objectives i informacié rigorosa.
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Antirumours leaflet with direct
and simple arguments for each
rumour

Antirumours handbooks for
specific fields (commerce,
social services..)

(£ ] B 4 pory koot ehe i)
P Pt I



VIDEOS are a fundamental tool... and humour as well!

YUII Tllhe Q Explorar = Peliculas ~ Subir

Xarxa BCN Antirumors / els immigrants ens fan perdre l'identitat

benant irumors @)  Suscribirse 30 videos v

Disseminating videos with simple

messages and graphic data
dismantle false rumours....

C4i

Learning with humour that ‘our’ culture is
the result of a historical and dynamic
process of interaction with other cultures.

Yﬂu Tuhe Q Explorar = Peliculas Subir

immigracié i sanitat. mp4

benantirumors | @)  Suscribirse 30 videos v

Intervencions
quirargiques a
persones
estrangeres

to Total /

d'intervencions
quirurgiques




PRODUCING rigorous and practical material to provide

antirumours agents with the necessary communication
skills to dismantle rumours through face to face

interaction

Antirumours’ agents practical guide

Guia practica per

a I’'agent antirumor.
Com combatre els
rumors i estereotips

sobre la diversitat
cultural a Barcelona

Using many different existing
resources to make people think

5.10.07 TEMA: LAS RELACIONES CON LA INMIGRACION Guién: FARO Dibujo:C. DA COL

ME GUSTARIA | L ME GUSTARIA DECIRLE ALGO
DECIRLE ALGO — PERO CREO GUE NOSOTROS

PERO CREO ¥ 5 S CAEMOS
QUE NOSOTROS | [ { R £E5 CABMOS MAL

\ LES CAEMOS MAL | 2

#% . SQUE ES LO QUE MAS SE PARECE A UNA MADRE MAGREBI?
www.e-faro.info UNA MADRE CATALANA
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DEFINING clear and practical guidelines with -
recommendations on how to react in some specific cases

Has rebut algun missatge viral?

Hi inclou informacions que consideres
racistes i/o que refermen rumors i
estereotips sobre la diversitat cultural?

L,

PREN TU LA INICIATIVA:

@ No redifonguis res, de moment: atura la cadena del missatge fins a
haver valorat amb calma qué implica redifondre’l.

@ Envia el missatge segient a la persona que t'ha fet arribar el rumor
viral:

“He rebut el teu missatge sobre (...........). Trobo que
inclou una série de dades no contrastades i uns
raonaments i conclusions sense fonament. Per aixo,
mentre busco més informacié sobre el tema, no
redifondré el correu, i et convido a tu a fer el mateix.”

6) Fes arribar el missatge viral a la Xarxa BCN Antirumors a través
d’ antirumors@bcn.cat . N'analitzarem el contingut per poder

generar una resposta viral antirumors, que t'enviarem tan bon punt
Q\guem preparada.

XARXA BCN
antiRUMORS

Gracies per la teva collaboradé

What can you do when receiving a viral message
with information that can consolidate false
rumours and negative stereotypes....

What you can do when finding in some
media racist information that can
consolidate rumours...

Si en algun mitja de comunicacio trobes

INFORMACIONS QUE CONSIDERES
RACISTES I/O0 QUE REFERMEN
RUMORS I ESTEREOTIPS
SOBRE LA DIVERSITAT CULTURAL

et proposem enviar el segiient text
al mitja de comunicacié que les publica

copla / engantxa el text, omple les parts en vermell i envia-ho per correu electrénic al mitja de comunicacié >€
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OF COURSE, a good website and using social media is
crucial to support our campaign by providing

information and resources and also to engage
people....
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BUT! It has to be done in a professional way, otherwise it
can have a negative effect



CREATIVITY is crucial to keep the intensity and
capacity of our campaign to capture the attention
and reach out to more and more people....

Antirumours
1 CREUS Choosee et i many
]01 ALLO. : , popular parties...
WE DIVEN? - ENS FAN MA. B

ATOTS | 1018

tin tancers
e .

We can put antirumours messages in so many different places
and to so many objects of our daily life!




CATALOGUE of antirumours  activities....Barcelona
municipality is offering a large list of antirumours activities
for raising awareness through the local network of NGOs

il

ACTIVIITIES RELATED TO SOCIAL TEHATRE, ALL KINDS OF WORKSHOPS FOR KIDS,
ADULTS OR ELDERLY, CINEMA, RADIO PROGRAMMES, ACTIONS IN PUBLIC SPACES,
DEBATES, COOCKING, SPORTS, ETC.



2. GETXO’S PARROT HYPERACTIVITY

Getxo never stops producing more and more
antirumours actions. The Parrot’s logo has been really
inspiring for many cities. The image fits very well with
the idea that we do not have to repeat what we just
heard but before saying anything we should get
informed, think and then act!

7 UMRUMURUNK 7
ANTIRUMORES

L A Ad A Add Al _ Ad A4 A4

- o
oy NO SIGAS LA CORIENTE.

“Be careful with rumours”

“Do not follow the flow”

& ATEELAMM. ) |
AL LI INFRRMATE PIENSA. ACTUA In front of a rumour: get
CON LS RUMBRES Al L informed, think and act”

FoNY VYo " VO N YV N YV Y V www.getxo.net/antirumores/



http://www.getxo.net/antirumores/
http://www.getxo.net/antirumores/
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ADAPTING the logo and messages
to different contexts and targets

v
PARAR
ke UN RUMOR
PRINCIPIOS ANTIRUMORES Es MAS l: ACHJ

1. Ladiversidad cultural consecuencia de

l . .
la inmigracién es una importante expresidn St O I I l a r u I I l O u r I S
del Getxo del sXXI, lo cual es positivoy
enriguecedor.
2. Ante L= diversidad, el principio de

UN PENALTY iiEpEsL AT easier than stopping a

Soccer ‘friendly’

el conecimientoy la relacién en el
vecindario.

5. Los estereotipos negatives hacia la
inmigracion apoyan actitudes y practicas

diseriminatorias, xendfobasy racistas, e n a I t
&. Las personas podemos transformar l!l Gegsg

y mejorar nuesiro municipio en el dla

adia.

7. Necesitamos desmontar prejuicios y
estereotipes negatives, invitande a la
reflexibn: "si lo piensas, Lo paras”.

8. Creemos en la acelon ciudadana para
reducir espacios de impunidad al
discurse estereotipade y racista

9.Cada vez hay mas persenas agentes
antirumares, mas municipios corvencidos

s+ Mark your books and spread it through
Public libraries

falsos y negatives hacia la inmigracién
extranjera

INFARMATE, PEENSA ACTUA.

www. geto.net/ antirumores
www.facebook.com/antirumores
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‘USING’ existing cultural festivals, fairs, sports events etc. to

disseminate the campaign. Proposing activities within the
program, negotiating their support, visualizing the logo...
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Getxo folk music festival,
with a big logo on the
stage!
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Collaborating and
getting support from the
skater’s championship!



Engaging key people like famous musicians or
artists to support the campaign and enhance its
visibility and impact

& |

CHAMBAO video’s support with
more than 26.000 impact

KEPA JUNQUERA participating
at the launching event of the
EL CHOJIN, anti-racist campaign

Hip Hop workshop

with 35 students
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DISSEMINATING the campaign through exist

publications and local press reaching 20.000 households
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THEATRE SCHOOL: engaging the director of a theatre school
as an antirumour agent and she decides to create 6 theatre

pieces with their 115 students. They performed at the end
of the course for 400 people!

SRR LA

Ropmentaclonm, de bhcro-toatro

JOAN HATZE KONTRAI 3 NO SIGAS LA CORNENTE. ’ a cargo de 1@s alumnins de
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‘ITS NOT ARUMOUR
JUST ONE RACE
THE HUMAN RACE’
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GOING where people are: antirumours workshops and
activities in pubs, libraries, university, schools, cultural
centres, etc.




GIVING visibility to the antirumours agents and the
people engaged through videos with short and clear
messages of commitment




3. TENERIFE’S PARTICIPATION

In Tenerife’s antirumours strategy, almost everything is decided
and done through a participation process involving a group of
really committed people full of energy and creativity...

So they decided taking
their arms against the
rumours! Nice balloons...

https://es-es.facebook.com/tenerifeantirrumores



https://es-es.facebook.com/tenerifeantirrumores
https://es-es.facebook.com/tenerifeantirrumores
https://es-es.facebook.com/tenerifeantirrumores
https://es-es.facebook.com/tenerifeantirrumores

CREATIVITY and engagement are easier out of the
office...working outdoors or in cultural centres provides a much
more stimulating environment....

Antirumours workshops in exciting places...who won’t repeat?



SOLIDARITY campaign to recollect rumours?? Yes, these
people decided that Christmas was the perfect time to

appeal to people’s solidarity, so they asked them to collect
rumours.....

"' ;Recuerdas la Camp%f.ﬁa 0|
Ya estamos pfeparando la d@&
hay mfichas sorpresat
T'e esperamos para disefa &
. Martes 8 de Julio, 17.00 IfS. en OBITEN
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THE WHEEL OF RUMOWURS it was designed and built by antirumours
agents, and it’'s been a very useful tool to get the attention and

challenge citizens in the public space....turn the wheel and start a
debate about one rumouir...




DO NO LET RUMOURS PUT YOU IN A BAD HUMOURI
Awareness campaign in the municipal public market!

so SEO
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They also made and distributed bags for the market so
people spread the antirumours messages all around..

C4i
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DO NOT LET RUMOURS MAKE YOU SICK so get a vaccine
against the rumours...a very healthy campaign...with pills
included, instructions and real health tests!
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EXHIBITIONS with humour, storytelling videos,
more antirumours glasses...

2 . . e o
no hacen uso de ella. Ademds, segun 1o que yo s€,
segun mi experiencia y segun la gente que conozco,

CONTRA EL RUMDR

Each city is inspired by others
and also inspires them with its
own creativity and innovative
ideas...




4. FUENLABRADA'S TALE

The city of Fuenlabrada led an antirumours campaign
focused on families and education...

Antirumours agents used a
leaflet with some data to
stimulate debate with friends,
relatives, colleagues and
neighbours.... and to engage
them in the activities

-
on Latn ot s ol @righhs & s ot 0del o4 i A | 1S e
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CREATIVE writing workshops for kids to invent their
own antirumours tales and different activities at
schools dealing with stereotypes and rumours...

And also with music, clowns and magic
activities to engage kids...but also
involving parents to make families think
and talk about these topics...




AN IMPORTANT TOOL! They decided to involve

professional writers and artists to create a

great

antirumours tale...the story about the origin of a rumour

in the class and its consequences....

.' It all happened unintentionally
& ‘: ISAURA LEE

This book includes a learning guide for families and educators i

Ayuntamiento de
FUENLABRADA

de Bienestar Social

And it’s online with English substitles!!
http://www.youtube.com/watch?v=827G6s3yqok

Now this tool is
available for all
teachers who
want to use it to
do antirumours
workshops in their
schools...


https://www.youtube.com/watch?v=827G6s3yqok
https://www.youtube.com/watch?v=827G6s3yqok

VERY SOON we will focus on inspiring examples from c4i
cities! so next month we will disseminate a similar docs

with some of your inspiring ideas from your campaigns...

JUST TWO FIRST TIPS FROM BILBAO AND SABADELL:

BILBAO’S APP!
BEE &
s X4

Demuestra lo que sabes sobre la inmigracién. Juega, comparte y conviértete en Agente Antirumor.

ANTEELRUMOR, 0
{INFORMATE! 20

10 guestions to test your know-how on
immigration reality in the city: it’s cool,
simple, challenging and useful!

www.quenotecaleelrumor.com

SABADELL'S PHOTO CALL

B B i

4 ,' 2l .i'»:ho
Wl tescalfin les
g~ orelles

T .

Let people choose their favourite
antirumours message and use a photo
call to give visibility and engage citizens



SEND YOUR ideas, communication tools, slogans, logos,
activities......

BY FRIDAY NOVEMBER 7

TO: Christina.BAGLAI@coe.int
danidetorres.bcn@gmail.com
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