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It is a global problem

6%

of the health research does not
generate applications and
solutions for companies,
governments, and society

Public Policies

4%

Generate
impact/application,
Innovation but they take

17 years

$ 2 0 0 bi Scientific Research

in research investments wasted annually
(PIB of New Zeland).

Products

Source: Chalmers, |. and Glasziou, P. (2009) ‘Avoidable waste in the production and reporting of research evidence’, The Lancet, 374(9683), pp. 86—89. doi:10.1016/s0140-
6736(09)60329-9.



There is a huge gap between who produces evidence and those who apply them

Long papers with complex scientific language

Papers do not bring the info decision makers and
policy makers need to take decisions and actions

Companies
Funders
Decision makers
Policy makers

Researchers
Entrepreneurs
Innovators
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Investors

Solution
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Definition

“KT aims to get the right
information to the right
people at the right time
and in the right format
In the most effective
way"

Mobilizing Minds Research Group. 2016. Mobilizing minds: Integrated knowledge translation and youth engagement in the development of mental health information resources. International Journal of



Our method

Unprecedented six steps method based on the
13 steps of the canadian methodology.

1.1dentify your research results (that can
generate change)

2.ldentify the outcomes you want to
achieve with them

3.ldentify the knowledge users
(audiences)

4.Develop content and arguments (the
messages)

5.Reaching the audiences (format and
dissemination)

6.Follow-up and evaluation

GUIDETO KNOWLEDGE
TRANSLATION

Communicating youth research :
In six steps -

Youth Partnership

1 IPeE E e D e S alf
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Main goals Of this GUIDE TO KNOWLEDGE
WOkahOp TRANSLATION

1.Present the steps of the method that are part of
the guide using a concrete case study

2. Clarity any questions you have

Communicating youth research
In sl steps

Youth Partnership




The road to impact

If science were a production line, it would look like this
Without adequate communication of evidence right at the beginning, results will remain
Immobile in papers without achieving the intended impact.

Comprehension Public policies, . .
Social impact in

Scientific of evidence orograms, Return on

short, medium Investment
and long term (ROI)

Article
published

implemented
based on
evidence

and their
applicability




Applied research depends
on effective
communication to
generate applicability
and impact!




Do not get confused!

SCIENTIFIC DISSEMINATION

Take scientific information to a broad and general audience, usually through
media and influencers, and expect decision-makers and policymakers to read
and apply it in programs/policies.

KNOWLEDGE TRANSLATION

Transforming evidence into useful, attractive, and understandable information
in specific formats and messages ACCORDING TO THE UNIQUE NEEDS of each
knowledge user who can make an impact with it.

SCIENCE IMPLEMENTATION

It is the use of strategies to promote the adoption and incorporation at a scale
of interventions and programs based on evidence and practice changes within
specific contexts.




Original
scientific
article

BMC Pregnancy and Childbirth

Hame Abcwt Arficles  Sobmsiaon Guidsings

Study pratocol | Open Access | Published: 27 Novernber 2015
A randomized controlled trial on the use of pessary

plus progesterone to prevent preterm birth in women
with short cervical length (P5 trial)

Rodoifa C. PRcagne a B Ben W, Mol, Anderson Borgvac-Pinheirg, Renato Paggini Jr. harcelo L Momurs
Kleber Cursing Andrage Mathalia Ellgvitch, Karayna Gil Fernandes, Thaisa Gusgdes Bortolatio, Cynara
haria Pereira, Maria Julla Miele Marceio Sanfucg Franca, boss G, Cacattl & The PS5 Working Groun

BML Préanandy ang Childbirth 19, Artitle numbers 442 (2019) | Cite this aedicls
1611 Accesses | 3 Citations | 0 Altmetric | Metrics

Abstract

Background

Preterm birth is the leading cause of mortality and dizability in newborn and infants. Having
a short cerviy increasas the risk of preterm birth, which can be accessed by a transvaginal
ultrasound scan during the second trimester. In women with a short cervix, vaginal
progesterone and pessary can both reduce this risk, which progesterones more established
than cervical pessary. The aim of this study is to compare the use of vaginal progestenone
alone versus the association of progesterone plus pessary to prevent preterm birth in women
with a shart cervix.



“TRANSLATED"” EVIDENCE

INTO AN ATTRACTIVE,

SIMPLIFIED FORMAT FOR

THREE DIFFERENT
AUDIENCES

FRETERM BIRTH

A combination of interventions to reduce premature births prior to
34 weeks of gestation

Rodolfo de Carvalho Pacagnella
Siate University of Campinas (Uaicampl

Storytelling

for general
In pregnancy, the cervix functbons as a . e external
environment. When it opens, which should p u b ll C it

shortens. But in some cases, this shortening EALOIE Why

the phenomenon occurs are not fully understood, but what ks known is tRg it s linked
to an inflammatory process that decreases the amount of collagen in the cervix, making

it thinner. According to a 2004 Unbcamp study, which folloswed 33,000 women in the

South, Southeast and Northeast regions of Brazil, this process s involved In about 64.6%

of spontaneous premature births.

I'his study, “Progesterone and cervical pessary to prevent premature birth or P9 stowdy)
led by researcher Bodolfo de Carvalho Pacagnella, professor in the Department of
locogynecology at Unicamp’s School of Medical Sclences, almed to identify and halt the

shortening process hefore early labor.

3 The Cerviz and Preterm Birth

a [‘f
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Brazilian women's C

Fact sheet for

decision and
policy makers

THOJECT HAME

Progiesterone and cervi
premature lrth or PS stucly

AEDQUT THE STUDY

The: stucly evaluated the efectiveness of combining the
pessary. a silicone ring, and progiesterone to stop the
shortening’ of the cerviz amd prevent prematune births

a= exsmgiured to [T R LT el in isolarbion

The: team collectes] data Froaon more than 9,000
pregmant wosnen betwoesen 18 and 235 weseks prsginant in
17 hespitals tied to the Unafed Health System (SUS)
acroes Bragil. They received a transvaginal ultrasound
tr mesaesure the cervix free of charge. These whis did
not showy ary sign of changes o cervical length
follonwed] thear repular prenatal care. IF the shortening
of thie cervm was detescted (kess tham 30 mallimetersk
the: pregnant worman received special monitoring? bo
awoticl prrermature labor and were mvated to participat
m 2 randomized olinical tral. sl participants received
By milligrams of progesterone and some were chosen
at random (randomizesd] to receive o cervical pessary, a
silicome ringf. Both were inserted into the saglinag aned
researchers oondscted folloay up consultatons with

participants until the end of pregnancy.

MAIN AESULTE

Combireed pessary © progfestenone treatment was
Bremeficial tor woamen who werne pregnant for the firs
time (nulipares), had a cervic under 25 millameters
el were pestating? a singhe baby Samong these
prepmant woamnen, theere was o redisction in baoth

svmarr kb cemne ] el iean osfFaede o bl s e i




Case study

For many young women, political participation (either
offline or online) remains challenging.

Despite the progress made in recent decades,
gender-based discrimination continues to pose

critical barriers to the full participation of young
women in democratic life. There is also the
persistence of gender roles and stereotypes, which

influence the type of participation young women (and
young men) engage with.

Youth Partnership

Pai v 5 it E i B el I D01 iS00
predl B Councll of Furopes in e eld of Yoesth

Contemporary forms of young women's participation:
priorities, challenges and ways forward?

Amna Lavizzar] and Laden Yurttagdber

Co-ordinated by: Lana Pasic

Busgust 2073

Disclaimadi This GEnione eeprettad @ this waork, comanittioned by 1 Eunopasn Usion=Csncil of
Eurcew Touth Partnarship, e the responsibiity of the scthors and do nol mecessaridy reflect o
official palicy of citfar of 1ha parAar insHbutions, Dhwir Aamber states of the oFganiabons fo-
O G g WALk tham.



Step 2
|[dentify the main

results




The cake analogy

Applicable
results
(interesting
outside the
academia)

Presentation Knowledge

consumed




Applicable/translatable results

1

Scientific
results
(raw evidence)

Those that allow
researchers to make
conclusions, can be
replicated and have

value for the academy
ONLY

2

Translatable/
applicable
results

Data and information
that, if communicated,
can bring benefits to
society (e.g., new public
policies, protocols, etc.)

3

Direct social
Impact or
benefits

Better known as positive

side effects or externalities.

Changes/lessons learned
from the research project.
E.g.. beneficiaries who
improved their lives,
changes in the health
system/law.

4

Long term
Impact

Social changes generated
by the project in the long
term. E.g.: increase in
income, increase in life
expectancy, decrease in
social inequality, etc.




Applicable/translatable results

1

Scientific
results
(raw evidence)

Previous works on this topic
include the outcomes of the
Ssymposium
“The future of young people’s
political participation:
questions, challenges and
opportunities” held in 2019
(Bacalso 2019; EU-Council of
Europe Youth Partnership
2019)

2

Translatable/
applicable
results

Despite the progress made in
recent decades, gender-based
discrimination continues to
pose critical barriers to the full
participation of young women
in democratic life. Some of
them are gender-based sexual
violence and physical and
psychological harassmentin
formal political participation.

3

Direct social
Impact or
benefits

Hypothetical example:
Lessons learned from a
country that adopted
successful policies improve
young women's political
participation.

4

Long term
Impact

Long-term changes after the
policies were implemented.
Example: reduction of the
incidence of psychological
harassment in political
arenas.




Step 2
|[dentify the
outcomes you want
to achieve with

them




Key questions

What change do you want to generate
by disseminating these results?




P
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GENERATE INTEREST
SENSITIZE

INFORM/INSPIRE OTHER
STUDIES

INFORM NEW
REGULATIONS

N

Implementation

SHARE
KNOWLEDGE

INFORM DECISION
MAKING PROCESSES

FACILITATING CHANGING
PRACTICES/HABITS/BEHAVIOURS



Key questions + examples

What specific situation can the evidence help
to change?

MACRO GOAL/IDEAL HORIZON
Increase young women's participation in political life by XX% ATTENTION!

Essential tips for
defining your
audiences!

SECONDARY GOALS TO REACH THIS MAIN OBJECTIVE

Inform decision-makers about the main causes of
the barriers young women face nowadays

Sensitize policymakers to approve essential
regulations/recommeendations to tackle the
problem



Step 3
|[dentify the
knowledge users

(audiences)




Who is the knowledge user?

The person/group with the greatest chance and POWER to act on the

situation | want to change with my evidence.




Be specific!

DECISION MAKERS EUROPEAN GENDER EQUALITY COMMISSION
(GEC)
THE GUARDIAN'S REPORTER WHO

MEDIA COVERS GENDER

FEDERAL DEPUTY X FROM PARTY Y WHO
SUPPORTS GENDER EQUALITY

POLICY MAKERS




Key questions + examples

Who can make an impact on society with the
research results at hand?

European Gender Equality Commission (GEC) ATTENTION!
Who do you need
All policy makers sensible to the topic (mapping process) to reach out to first
to generate the
Gender Equality Departments or Ministries of the change?

countries mentioned in the study




An essential pilar

e Key messages

e Best arguments

e Best formats for
communication
materials

e Best dissemination
strategies

e Calls to action




5 factors
iInfluencing
the use of

evidence by
decision
UELELS

(o] . . . ]
0O Continuous, permanent, and lasting relationships
00 between researchers and decision makers

@ ] Dialogues and face-to-face meetings

5|

- Fit between the results and the decision maker's
~  needs
I
IE::' I Ease of access and understanding of research
content

0
W Decision makers' skills/sensitivity/interest

|

KKK

o Source: Canadian Health Services Research Foundation, 2005



Key partners

Who can support/defend/share/advocate for the results
you are disseminating?

NGOs and social movements advocating for women rights

Does your
Women influencers advocating on this cause partner have
complementary
Men's influencers and organizations advocating for women skills or close

rights access to your
audiences?



Main opponents

Do the research results hinder any interest? If so, who can
oppose them?

Conservative movements and influencers
Patriarchal culture

Budget restrictions to create public policies



Step 4
Develop content
and arguments

(the messages)




ONE MESSAGE TO EACH AUDIENCE...

You need to create a set of phrases/ideas
that meets the preferences, context and
needs of EACH OF YOUR AUDIENCES.

“-Tﬁh_ 3

TELL ASTORY TO
EACH ONE OF THEM



Empathy is key

To tell a good story, you need to put yourself in your audience's shoes.

e \Why would that person care

about this evidence?

e How does this information

contribute to her life?

e What should they do with this

information I'm sharing?




Leave them out

Methodological details

How was the systematic review in details

Literature review

Scientific specifics on how the researcher
performed the experiments enter

return |



Do include them

Problem context and why research is essential
to understand/solve it

Cases that prove effectiveness in adopting the
proposed recommendations and human stories

Advantages (economic, political, social) that
decision-makers can have in adopting them

CALL TO ACTION: WHAT ATTITUDE(s) DO YOU
EXPECT FROM YOUR AUDIENCES AFTER
SHARING THE RESULTS WITH THEM?




Cannot be generic

Example: “Improve women
participation in politics”. State clearly
what you expect from your audience.

C A L L TO It must be objective and specific to
each audience
Example: “Increasing women
ACTI O N participation in politics can bring
benefits such as XX and return YY

advantages to society.”

It must be under your audience'’s
~ responsibilities/duties
. |, |§_f ~ ,




A formula for a perfect message

1. Problem 2. Solution

Vi E)
message

3. Call to Action



A formula for a perfect message

2. Solution

Several legal instruments
exist that aim at the

1. Problem

Many barriers hinder

women'’s participation in Main elimination of all forms of

politics, among them gender- violence against women

basepl and sexual violerjce, message which shquld be

Ehysmal and Ksycholo%cal . systematically implemented
arassment. A survey foun and monitored, such as the

out that 68% receive Istanbul Convention, which

comments related to their specifies several forms of

physical appearance based 3. Call to Action gender-based violence
on gender stereptypes Do you want to learn more about other against women that are to
and 58% experience online study’s recommendations to increase be criminalised.

sexist attacks. women participation in politics?



The cost-effectiveness argument

WHAT ADVANTAGES WOULD YOUR AUDIENCE HAVE IN USING/INCORPORATING THE RESEARCH RESULTS?

The economic burden of
cardiovascular disease at the
global level was estimated at
US$ 863 billion in 2010 and is

projected to rise by 21% to US$
k 1044 billion in 2030.
BENEFITS LL{_# Only in Moldova, the problem

@ costs XX. Implementing
policies to tackle this problem
will cost YY.

Any political advantages?




A message to each audience

Big ideas, appealing narratives. Positive

Decision makers/policy makers agenda. Cost-effectiveness data

Technicians and civil servants Data, methdology and technical details

Human stories. Facts/info easy to

NGQOs, activists, social movements
remember for advocacy.

New stats and infos. Human stories. Facts

Media/Press vehicles that make headlines




ET rule

Explain to an ET with the language
you would use with your mother.

Avoid jargon as ETs
avoid humans!

Refrain from assuming that
technical terms that are
obvious to you will be evident
to everyone else who reads .

what you write!



Step 5
Reaching the
audiences

(format and
dissemination)




How to define the best strategy

FORMAT/CHANNEL (THE SUPPORT) YOU ["\

WILL USE TO BRING YOUR KEY MESSAGES L

TO YOUR AUDIENCE.

IT IS BASED ON THE FOLLOWING: r"“
;

e STEP 1 (OBJECTIVES) \ /

o STEP 2 (AUDIENCE) P %




Examples/cases




= [Dados do Projeio

bdaria Paola de Salvo

Beatriz F. Carniel

RADEEE

“akoulia basica

®

Samaria

&)

“akoulia basica

®

Samaria

Publicacao driginal

Amicafira Robests

®

Maassha de
nvesHmianto para o
Impacio

®

Amicafira Robests

Maassha de
nvesHmianto para o
Impacio

Status Semente: 530 NecessSanios

Microorganisms from the nose can impair
the response of the live virus flu vaccine

bdaria Paola de Salvo

Beatriz F. Carniel

Nome do projeto

Pneumaococcal colonization impairs mucesal immune responses to live
attenuated influenza vaccine

Objetivo da pesquisa

Investigate how nasal bacterial colonization affects influenza virus vaccination.
Masal colonization by the bacterium pneumococcus is common, especially
during childhood. In vulnerable communities, 90% of children under 2 years old
are found to be colonized. The nasal vaccine against the flu virus (LAIV) iz highly
effective because it contains live viruses; however, they interact with bacteria.
The resulis have a profound impact on the selection of vaccines for each age
group and region.

Problema ou lacuna do conhecimento que soluciona

Thizs is the first Blind randomized clinical study addressing 2hizs issus The flu



Policy brief

Appealing
Which aItE rnative tltFe 1 ureE i,h '|!.. ks U mnwer=iiy
fuel technology is b
best for transit buses? traffic21

Trams aperaies ard continualy planning for thelr future bus parchases, Today, mead fraend
IibE S PUf O COMTWE Dl dis sl Fsel. Howbwer, Many FRRS SEeniies are considering arher
eption, such st Blodiessl, sledricity and natural gas. 5o, how do the defferent options compane?

Nice
Infographics

Frpdctsd B ol o Boate nown=aky i bEEyao B i e di
Lewrnerd e thamn P g h Tl ES0HR W 9RO MR 1Rl efraamaTa
rreprenar B o e L1 1 resEiaed remEs et ¥ BT AL e rrahis . i
il L Tl el Erane §preity ey fraprd, el [ o e e
bl vfl e w hapm R prewdyn ey besedaryrd = kS| gr ceerrrophs el
o= O e e Sl Loy Tl L g Celee "

Pl L L

N FIR W T KO EOR oW powm

T
LETRET D= b ] Brtery By Cempramad  Lgaed
L-pragl g Bos.aps LB SN = Blaziria M v L ELES
[empi ] 1 s L] By H =¥
25 fraa 1ag-d
CheEprl

IBatiery IE]
wes B DD B

e LG8 | B2 e o Well summarized

results
mm""!r?-ll:l Ve 50 2 e ]

Battery slectric Banas huses the kenerd overall e opsle oo, particplary when pepport from
federal funding s awvaitable.' Hawreer, thirg also Fuve the ihartesl dirang range, which will need
b bmiparowe Beeflore thay sire wisdely adopied.

= e ey e ] e = T Wi
Dl i U i ] i Y TR e AR o e PR T P B T e e PR ey o Ly (el e

Key Factors in Trandit Bus Selection

When deciding on bus purchases, tranait agendics need be corider not only e cost

useful info to guide
decision-making
processes

ol thve bud, b a8 Che il as0isllue e Aaeds Tor Morieg snid fusling Beiled, rasge. a3 well

& pegietsl impacts

a

Agency o1t

v By Fuarcbse
= Tigmd By Py
= Ljuint ifimiete]. . Ml cieteiebsiie el o

= Eptinirg & Dps vl T

e e Tl b g e [
I —

i T i L

e brgmn b b e
& ] g

Recommendatisn

1 frapmbeaopa Gppay i

r it e Pl gurdy B0

o B, F i Pl Bl . 1= .
relssd v Interesting
i et e P boxes
e o =l - -
T ¥ LF i
" :."- . .ll-l .|-|.|r
ol LR LR BT i i "5 ! i = -

L EEr CECIESL TERE R LT S T e et s

I T B e e e P T

References!

W Tra edulE e Iy

tl’ﬂfﬂtzl BTN PR &

B s ol bl syl coem

Eralfts]



In-person meetings

“It was the first time | had the B |
opportunity to meet ASE A FUND :
researchers. Learning and SMINISTER
knowing the results of the |
studies filled us with
motivation and hope to solve
the child health problems we
face in practice”

ACAO GA
0 DA S¢

Liliana Augusto
Children’s Health Coordination
Brazilian Ministry of Health




Tutorials/How to
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Short videos




Infographics
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Canadian rule

Canadian Health Service Research Foundation stated what formats work and don'’t
work, according to their studies.
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Step 6
Follow-up and

evaluation




Which results?

social and
economic impact
measured over

==

Better social and
economic indicator

Public policies
Programmes
Protocols
Interventions
Products
Tecnologies

Results
DE|¢:
Evidence
EBPs

KNOWLEDGE

TRANSLATION IMPLEMENTATION

Better living conditions
for the population

...ll“

ANALYSIS OF
EVIDENCE
USE

IMPACT
ANALYSIS

Impact: to measure how people,
systems and services have

benefited from the knowledge
you have shared!




Examples of indicators

KNOWLEDGE TRANSLATION IMPACT
How much my user (audience) absorbed, and

understood about the shared evidence and how they i
used it

Ex: Number of downloads, changes in regulations.

SOCIAL IMPACT OF THE RESEARCH

Proven research contributions to the economy,
society, culture, and other indicators in different
areas after implementing evidence-based policies

FINAL Ex: Better indicators
IMPACT




Reach indicators

Examples
o Number of policymakers you sent
policy briefs

o Number of downloads of the
materials produced (ex: 2000)

NUMBER OF MATERIALS
o Delivered

o Requested

o Downloaded

o Publications

o Reposts

Evaluation method:
Google Analytics data/quantitative data




Comprehension indicators

Example

o percentage of decision-makers
who understood the content of the
policy brief = 20%

NUMBER OR PERCENTAGE OF USERS WHO:
o Read the material
o Understood the material
o Are satisfied with it
o Changed your perception of a particular

topic

METHOD: OPINION SURVEY




Use indicators

Example
Number of decision-makers who used
EBP’'s evidence to make a decision or
support a program/policy

NUMBER OR PERCENTAGE OF USERS WHO:

e |ntend to use the evidence

e Adapted the evidence to use in their challenges

e Used the evidence to build a programme or
policy

e Used the evidence in internal training of the
team

METHOD: survey



Many thanks!




Stay informed: follow the Youth Partnership!

@eucoeyouth
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https://pjp-eu.coe.int/en/web/youth-partnership/podcasts

